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Monogram

Using the letters |, O, D from IOEDLE we made a monogram of
a shape clover

IQEDLE

IOEDLE(/'iwe: dI/), launched in fall 2022, is a designer brand
based in South Korea designing clothes that arouse nostalgia
in modern style.

We take nostalgic retro fashion and put our twist on it.

IOEDLE develop designs with these mottoes.

1. Distinction
We risk new ways, new techniques.
2. Customer Centered

To satisfy fashion leaders, we take care of every little detail
from concept to consumer.

3. Comfortable Product

Clothes are born to be worn, so we do not give up comfort
for design.

4. Highest Quality

We use as high quality fabric as possible and inspect the
overall manufacturing process thoroughly.

5. Sustainability

We are against fast fashion and make sustainable clothes.
All packages are made from eco—friendly materials
whenever possible.

6. Communication

We open various channels of communication and reflect
customers' feedback quickly.

Target Customers

Well educated people in late 20s — 30s who are very
interested in arts, who have high self-esteem and who do not
care what other people think.

We design for trendsetters who crave novelties.
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Symbol

Clover, which reminds us of our days gone by, enjoying a
picnic in the park with friends and family when we were
younger.
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Return : Hustle Bustle

We revisited childhood memories of journeys to our grandmother's house while developing this collection, On roads that felt as
though time had stopped, we shared snacks bought from highway rest stops. As green landscapes filled the view outside, fields
blurred into diagonal lines, and the cool breeze through the car window gently brushed our faces.

Late at night, the lion—shaped door knocker on the large gate, which had been waiting alone, greeted us. The smell of freshly
cooked white rice filled the air. That day, the entire village quietly bustled with the return of our family. The entryway was crowded
with shoes, and in the living room, an old photo album was opened. We pieced together fragments of memories, and conversations
blossomed like flowers.

The Return collection captures the warm emotions of these memories. Each piece of clothing is infused with these cherished
moments, so that when you wear them, the scent of those days brings a touch of happiness to your daily life.
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5F Daegwang bldg., 19, Sanggye—ro 5—gil, Nowon—gu, Seoul, Republic of Korea

contact@ioedle.com

+82 2—933-7296
instagram @ioedle @ioedle_bum

ioedle.com

Creative Director Beomkyeong Seong MD Jaeha Im



